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I’m writing this column in a plane return-
ing from MIDEM, the annual music indus-
try trade show held in Cannes, France. 
At MIDEM, we saw the �rst example of 
SOCAN’s new approach to industry part-
nerships. SOCAN, along with the Audio 
Visual Licensing Agency, has become a 
partner of CIMA – the Canadian Inde-
pendent Music Association – sponsoring 
Canadian Blast, the brand for showcases 
that CIMA organizes at trade shows and 
music industry events around the world. 

Creating opportunities for Canada’s 
musicians and music companies to be heard 
and earn international revenue is important 
to all three organizations, and by work-
ing together we can make Canadian Blast 
a powerful marketing tool for Canadian 
music. It’s another way SOCAN is assisting 
members at the beginning of their careers 
to establish the connections needed to suc-
ceed internationally.

SOCAN’s new approach to industry 
partnerships has resulted in an important 
initiative in Canada – a revitalized Cana-
dian Songwriters Hall of Fame (CSHF). 
From the outset, SOCAN and the SOCAN 
Foundation have been important sponsors 
of the CSHF. Now that relationship has 
expanded into a full partnership. 

�e CSHF has been restructured, with 
many management and administrative 
functions provided by SOCAN at no cost 
to the Hall of Fame. �e organization’s 
Board of Directors is also being restruc-
tured; the new board will continue to be 
a fully bilingual, bicultural organization, 
whose values match those of SOCAN 
�e two original founding organizations, 
the Songwriters Association of Canada 
and the Canadian Music Publishers Asso-
ciation, will continue to be important 

partners, as will Quebec-based organiza-
tions SPACQ and APEM. A new strate-
gic plan is being developed for the CSHF 
– one which will ensure that Canadian 
songwriters are honoured and recognized 
for their achievements, and that Canada’s 
great musical legacy is preserved.

�e most exciting emerging industry
partnership is with Canadian Musical
Reproduction Rights Association 
(CMRRA) and Quebec-based SODRAC. 
For several years, members of the Boards 
of Directors of the three organizations 
have been meeting together to look for 
ways we can cooperate to provide better 
services and achieve greater e�ciencies for 
all our members, while at the same time 
making it easier for music users to obtain 
licences. �is group of six Board members, 
two from each organization, is called the 
Music Service Bureau (MSB). Together 
with a working group made up of the three 
CEOs and senior sta�, the MSB is devel-
oping a plan to explore opportunities to 
create a more integrated approach to the 
management of performing and reproduc-
tion rights of music creators and publish-
ers in Canada. �e details are currently 
being worked out. By this fall the Boards 
and members will be presented with the 
plan for their approval.

�ese initiatives show how SOCAN 
is quickly adapting to the new realities of 
the music business. We must work more 
e�ciently, in close cooperation with other 
industry organizations, to provide the best 
service and the best returns to our members.

EARL ROSEN IS PRESIDENT OF THE MUSIC 

LABEL MARQUIS CLASSICS AND PUBLISHER 

DE SADE SONGS. HE SERVED A PREVIOUS 

TERM AS SOCAN PRESIDENT IN 2003–06.
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When Amin Bhatia released his 1987 debut 
album, �e Interstellar Suite, his intent was 
to create a loyal tribute to orchestral music 
using analogue synthesizers exclusively. “I’m 
a sci-� and 20th Century orchestral-music 
geek,” he says. “Tchaikovsky, Stravinsky, John 
Williams and Jerry Goldsmith. My albums 
are an homage to that.” 

Before then, Bhatia never imagined he’d 
make a living composing. “I was working as 
a radio producer, but a�er the album deal 
came along I told my bosses, ‘Goodbye, 
I’m going to be a famous composer now.’” 
Unfortunately, owing to personnel changes 
at the label, Bhatia couldn’t �nd anyone 
there to promote it. “Six months later I said, 
‘Can I have my job back, please?’”

Over time, however, the album gained a 
passionate following. Consequently, when 
the Toronto-based composer celebrates the 
record’s 25th anniversary with a new 5.1 sur-
round sound remix later this year, he doesn’t 
intend to change a note. In fact, when Bhatia 
released Virtuality (2008), and augmented 
his synthesizer tracks with acoustic orches-
tral instruments, some die-hards were upset, 
Bhatia explains, laughing. “�ey said, ‘How 
dare you bring in real players?’”

Ultimately, Bhatia has made a living in 
music; scoring the likes of Iron Eagle II and 
John Woo’s Once a �ief, winning multiple 
Gemini Awards, and garnering an Emmy 
nomination (with Ari Posner) for Disney’s 
Get Ed animated series.

Bhatia and co-composer Posner have 
been scoring the groundbreaking CTV/
CBS crime drama Flashpoint since 2008. 
Flashpoint’s score and theme have garnered 
the pair 2009 and 2010 Gemini nomina-
tions and two 2011 SOCAN Awards.

“Ari’s the best collaborator I’ve ever had,” 
says Bhatia. “We each know how the other 
works. �e thing I love about �lm and televi-
sion music is that the story tells you what to 
do. When we sit down with the rough cut, 
we don’t know what our week will be like.”

Although Bhatia works from Canada, 
a�er scoring Iron Eagle II (1988), his U.S. 
attorney recommended membership in 
BMI. In 2010, Bhatia �nally made the move 
to SOCAN. “I’ve had a bird’s-eye view of 
what SOCAN is working on,” he says. “�eir 
emphasis on where copyright is going and 
philosophy of looking for fair ways to make 
it work just made sense to me. And, frankly, 
SOCAN answers my calls.” –KEVIN YOUNG

Film and TV composer Amin Bhatia 
started in synthesizers
Scoring career ignited by Flashpoint

Track Record
•  Bhatia realized he wanted to work 

in film music after seeing Fantasia 
at age eight and Planet of the Apes 
at age 11.

•  He won the World Grand Prize 
at the Roland International 
Synthesizer Competition  
in 1981 and 1982. 

•  As a synthesist, Bhatia has  
worked on Michael Jackson’s 
Thriller (1982), David Foster’s  
The Best of Me (1983) and  
Toto’s Fahrenheit  (1986)

FYI
Publisher: Bhatia Music Inc.
Selected Discography: The Interstellar 
Suite (1987, re-released 2003, 5.1 remix 
scheduled for 2012), Virtuality (2008)
Selected Films: Iron Eagle II (1988), 
Once a Thief (1997), Mysteries of the 
Great Lakes (IMAX film, 2008)
Selected Television: Ray Bradbury 
Theater (1990-1992), Kung Fu: The 
Legend Continues (1992-1996),  
Queer as Folk (2005), Flashpoint 
(with Ari Posner, 2008-present)
SOCAN member since 2010
Visit aminbhatia.com
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When Robyn Hardy (Bobs) and Lor-
raine Pond (LoLo) began writing chil-
dren’s music together, they didn’t have to 
look far for their stage names. “Bobs and 
LoLo were our nicknames in high school,” 
explains Pond with a laugh. �e childhood 
friends grew up studying piano and sing-
ing in school choirs on Vancouver Island. 
Neither one ever entertained the idea of 
making music for a living. 

But one night, a�er embarking on indi-
vidual careers in education, Hardy and 
Pond found themselves discussing the 
value of music in teaching. “We decided to 
write a couple of songs,” recalls Hardy. Five 
songs later, the duo ended up performing 
at the B.C. Children’s Hospital. “It was 
such fun, and we got such great feedback 
from kids,” says Pond, “so we said, why 
don’t we write some more songs and put 
an album together?” 

�e result was Sea Notes, a catchy album 
of songs about marine life geared to the pre-
school set. Still working at their day jobs, 
Hardy and Pond began performing when-
ever they could, and soon landed a gig with 
BC Ferries. “It was insane,” laughs Hardy. 
“Whenever we had a day o�, we were riding 

the ferry four times a day between Vancou-
ver and Victoria, performing for families.” 
But that experience allowed them to dream 
about becoming professional entertainers. 
“We gave each other a hug, and we quit our 
jobs,” says Pond. 

�e duo have since released three more 
albums and a DVD. Whether they’re sing-
ing about bugs, rainbows, or snack time, 
Hardy and Pond are always conscious of 
creating music catchy enough to keep kids 
entertained but sophisticated enough to 
keep their parents from going crazy. “We 
want to create content that kids can learn 
from, but that isn’t preachy,” says Hardy. 
�e songs generally encourage kids to be 
active, connect with the outdoors, and 
engage with the world. 

At their popular live shows, the pair 
performs loose, easy-to-follow choreogra-
phy. “Getting the kids singing and danc-
ing along with us is important,” laughs 
Pond. At the end of the day, they agree 
it’s the kids that keep them going. “We’re 
going to keep writing songs as long as we 
keep having fun and the kids keep loving 
the music,” says Hardy. “�e inspiration is 
endless.”—MEREDITH DAULT

Award-winning children’s  
music duo Bobs & LoLo
Teaching without preaching

Track Record
•  Bobs & LoLo are familiar faces  

on Treehouse TV, where their 
music videos frequently air 
between programs.

•  Their 2009 album, Action Packed, 
was nominated for a Juno award in 
the Children’s category, and they’re 
nominated again in 2012.

•  The Bobs & LoLo team includes 
Hardy’s husband, producer  
Mario Vaira, who co-writes and 
arranges some songs.

FYI
Publisher: Bobolo Productions Inc.
Discography: Sea Notes (2004),  
Musical Adventures (2006),  
On Your Feet (DVD, 2008),  
Action Packed (2009),  
Connecting the Dots (2011)
SOCAN members since 2005
Visit: bobsandlolo.com
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Hip-hop artist Ghettosocks calls his 
songwriting style “unorthodox.” �e 
Ottawa native, who launched his music 
career in Halifax a�er moving there to 
attend arts college 11 years ago, says it’s 
mainly due to the subjects he tackles. “I try 
to address fresh ideas,” says the MC/pro-
ducer whose real name is Darren Pyper. 

On his 2006 debut album, Get Some 
Friends, he wrote a song called “Read 
a Book,” in which he drops author and 
literary names.  “I make a commentary on 
how a lot of rappers need to read books, 
to like, smarten up,” he says. “�e message 
is ‘it’s for their own good,’ but it’s always 
fun and light-hearted. In terms of the rap 
genre, it’s unorthodox.”

Ghettosocks’ two recent side projects, 
both duos with labelmates Teenburger 
(with Timbuktu) and Twin Peaks (with 
Muneshine), are also a little di�erent. 
Both albums, Burgertime and Kissing 
Hands and Shaking Babies, respectively, 
are themed. 

“Twin Peaks is loosely linked in to the 
work of David Lynch, and it’s a little bit 
darker, rooted in braggadocious raps over a 
variety of aural landscapes,” explains Ghetto-
socks. “Whereas Teenburger is themed on 
‘80s movies and teen movies, so it’s a lot 
more funny, more like a party record.”

Ghettosocks’ adventurous writing 
ways have earned him recognition from 
the music industry. His most recent solo 
album, 2009’s Treat of the Day, landed 
him a 2011 Juno Award nomination in the 
Rap Recording category, and a win at the 
2011 East Coast Music Awards for Rap/
Hip Hop Single, for his song “Don’t Turn 
Around” (feat. Edgar Allen Floe). �e year 
before, he received four nominations at 
the Nova Scotia Music Awards. 

“Nowadays, rap has got stagnant,” says 
Ghettosocks. “�ere’s a lot of mimicry 
going on and emulation, people looking 
at what’s current or mainstream, especially 
Canadian artists looking at the U.S. market 
and emulating the styles and the subject 

matter. It just gets tired. I write about things 
that I know or things that I imagine.”’

His new solo album, yet to be titled, is 
slated for a spring release. At press time, he’d 
just dropped the lead single, “Invincible,” 
produced by Fresh Kils and featuring El Da 
Sensei from New Jersey’s �e Artifacts. �e 
album will also include production from 
Bix, Jorun Bombay, Juju from New York’s 
Beatnuts, and the Herbaliser from the U.K.  

“As well, I’m going to produce half the 
record myself. I’m going to be handling 
the beats,” says Ghettosocks. “It’s going to 
be a little bit dark, a little bit more moody 
in terms of the sounds.  If Treat of the Day
was Easter, then this would be Halloween, 
if I would compare them to holidays.”

Now that’s unorthodox. —KAREN BLISSPH
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Track Record
•  A week after this interview, 

Ghettosocks donated a kidney  
to a family member.

•  In 2011, he undertook his first 
extensive Canadian tour, 
sponsored by Via Rail, and has 
toured the U.S., Europe, and made 
an introductory visit to Japan.

•  Ghettosocks has a sandwich 
named after him at the Good Food 
Emporium in Halifax (made of 
grilled cheese, tomato and avocado).

FYI
Publisher: N/A
Selected Discography: Battle Flight 
(Alpha Royale, 2005), Get Some 
Friends (2006), I Can Make Your Dog 
Famous (mixtape, 2007), Treat of  
the Day (2009), Burgertime (Teen-
burger, 2011), Kissing Hands and 
Shaking Babies (Twin Peaks, 2011), 
“Air Pump and a Mushroom Cut” 
(single, WOLVES, 2011)
SOCAN member since 2006
Visit: ghettosocks.com

Unorthodox rapper Ghettosocks
Side projects Teenburger and Twin Peaks keep him busy
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Danny Michel raises over $30,000 
for Ocean Academy Fund
DANNY MICHEL has raised more than 
$30,000 US for the Danny Michel Ocean 
Academy Fund, which will fund scholar-
ships to the Ocean Academy High School 
in Belize. Michel wrote and recorded 
his most recent album Sunset Sea in the 
Central American nation and is working 
on his next (and ninth) there as well.

Bruce Cockburn sells song 
catalogue to Rotten Kiddies
Bruce Cockburn’s song catalogue has been 
acquired by Rotten Kiddies Music, LLC, a 
new subsidiary of Carlin America, a major 
independent music publisher. Cockburn’s 
songs have been recorded by a wide range 
of artists, including Barenaked Ladies, 
Jimmy Bu�et, k.d. lang and Anne Murray.

Busy Laurent Eyquem completes 
score for Jennifer Hudson movie
LAURENT EYQUEM scored and recorded the 
soundtracks for four feature �lms in a six-
month period in 2011, including A Million 
Colours and La Peur de l’eau. He also com-
pleted the score for Winnie – the Winnie 
Mandela biopic starring Oscar-winner 

Jennifer Hudson – for which he worked 
with the famed Soweto Gospel Choir. 
�is year, Eyquem will score Gabriel’s 
Gi�, a dramatic work directed by Oscar 
nominee Roland Jo�é, as well as USS 
Indianapolis: Men of Courage, an action 
thriller about the crew of a ship that was 
stranded during World War II.

Emmy nominee Robert Duncan scores 
Ashley Judd TV show, other projects
Emmy-nominated ROBERT DUNCAN is 
currently scoring the popular CTV 
television series 
Castle. He’s also scor-
ing the upcoming 
ABC show, Missing, 
starring Ashley Judd. 
Duncan also scored 
the 2011 feature �lm 
�e Entitled, starring Kevin Zegers and 
Ray Liotta. His previous work includes 
such renowned TV series as Bu�y the 
Vampire Slayer, �e Chicago Code, Lie to 
Me and Terriers, as well as the 2007 thriller 

Butter�y on a Wheel, starring Gerard 
Butler, Pierce Brosnan and Maria Bello.

Linda McRae releases album, 
works in prison
On Mother’s Day 2012, Nashville-based 
SOCAN member Linda McRae will 
release her fourth solo album since leaving 
Spirit of the West, Rough Edges & Ragged 
Hearts. Last year she visited California’s 
New Folsom Prison, where she’d been 
invited to perform and conduct songwrit-
ing workshops.

Jay Semko working on 
multiple ventures
Former Northern Pikes frontman 
JAY SEMKO released a new album on 
Valentines’ Day, and 
has also recorded 
a solo acoustic live 
album to be released 
later this year. Dust 
Up, the History Tele-
vision reality series 

IN  BRIEF

MEMBER 
NEWS

Faces to watch
Jordan Cook
Keep an eye on Jordan Cook. The Sas-
katchewan-born guitar rocker has been 
turning heads from an early age. At  
only 15 he found himself playing with 
blues legend B.B. King at the 1999 
Montreux Jazz Festival. He was also the 
youngest artist on Maclean’s magazine’s  
“100 Canadians to Watch.” Since then 
he’s grown up and shared stages with 
artists like Taj Mahal, The Tragically Hip 
and Edgar Winter, and played show-
cases across North America, like SXSW 
and Canadian Music Week. His last al-
bum Seven Deadly Sins came out in 2011. 
“I’ve been spending a lot of time around 
California this past year, starting with a 
residency at Viper Room,” says Cook. 

His new single is being mixed by 
Adam Kasper (Nirvana, Pearl Jam), whom 
Cook has always wanted to work with.
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which Semko and Randy Woods scored, 
will soon air in Europe and Australia. He’s 
also busy as a voice-over actor and narrator 
for ads, documentaries, and dramas.

Sony ATV buys EMI
Sony/ATV Music Publishing has 
bought EMI Music Publishing
for $2.2 billion US. EMI holds the 
copyrights to 1.3 million songs.

Toronto street named after film/TV/
live event composer Lou Pomanti
In 2011, veteran �lm/TV scorer and 
live event music composer/director 
LOU POMANTI had a street named a�er him 
in Toronto’s Weston Rd. and Sheppard 
Ave. area, where he grew up. �e same year, 
Pomanti worked on the third season of �e 

Ron James Show for 
CBC and was the 
musical director for 
both �e Gemini 
Awards and �e 
Genie Awards. He 
also wrote an eight-

minute suite for the 2011 Pan Am Games 
Handover Ceremony to Toronto from 
Guadalajara, Mexico, and the Welcome to 
Ontario suite for the 2011 International 
Indian Film Academy (IIFA) Awards, the 
Bollywood equivalent of the Oscars. As well, 
he scored the CBC Turns 75 TV special, 
starring Martin Short, and the �rst season 
of Mighty Planes for Discovery Channel.

Bonnie Ste-Croix releases 
cross-Canada album
For her current album, Canadian Girl, 
BONNIE STE-CROIX recorded one song in 
every province and 
territory of Canada, 
enlisting guest art-
ists in each region, 
including Stephen 
Fearing, Natalie 
MacMaster, Leela 
Gilday, �e Once, Catherine MacLellan,
Shari Ulrich, and Kim Beggs.

Clarifications: In the Winter 2011 issue 
of Words + Music, we accidentally 
misidenti�ed the publisher of K’NAAN’s 
“Wavin’ Flag.” �e correct publisher 
is Sony ATV Music Publishing.

Chris Kirby
Chris Kirby is a singer-songwriter/
keyboard player from Newfoundland. 
Purveying his uniquely modern take 
on blues/R&B, he released his first 
album Rum & Religion in 2006. It soon 
found regular rotation on CBC and 
hit No. 1 on the radio show East Coast 
Countdown. Since then he’s released 
two more, Vampire Hotel (2009) and 
a solo acoustic record, Sounds Like 
Wednesday (2010), the latter taking 
home the Music Newfoundland Jazz/
Blues Album of the Year for 2011. 
Kirby’s newest album, Wonderizer, is 
set to drop in 2012. 

“It had been in the works a very 
long time,” says Kirby. “I produced 
the record myself, and I took great 
care to make sure my first effort 
producing my own band [The Mar-
quee] was the best it could be. I’m 
proud to say it was worth the wait.”

Faces to watch

PS I Love You
If Kingston, Ont., seems like an un-
likely birthplace for the next gods of 
indie guitar rock, think again. Guitar-
ist/multi-instrumentalist Paul Saul-
nier and drummer Benjamin Nelson 
make up PS I Love You, Canada’s 
foremost purveyors of anthemic, 
feedback-laced power-pop. After a 
string of smash 7” records (including 
a split single with their friend, Dia-
mond Rings) their debut full-length 
album, Meet Me at the Muster Station, 
came out in 2010. It quickly rode a 
wave of critical acclaim in Canada 
and abroad, being long-listed for the 
2011 Polaris Music Prize, earning 
praise from Pitchfork.com and  
scoring No. 4 on Exclaim magazine’s 
Top Pop & Rock Albums of 2010.  
“It was like all of a sudden we  
had to take this thing, our band,  
seriously,” says Saulnier. “People 
were liking the songs, and there  
was nothing we could do about it.” 

Since then they’ve toured North 

America, performed live on CBC  
Radio’s Q, and shared stages with  
the likes of Fucked Up and Born 
Ruffians. They’ve just released a 
compilation of their singles, EPs  
and covers, entitled Figure It Out.
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“For a composer writing concert music, 
there’s nothing more exciting than being 
the resident composer of a professional 
orchestra.”

�ese are the words of Robert Rival, 
who’s been the resident composer of 
the Edmonton Symphony Orchestra 
since last September.

“For one thing,” the 36-year-old 
composer continues, “the fact that you’re 
on-site for all the rehearsals and perfor-
mances gives these events more weight.”

Rival is the third person to serve as 
resident composer of the ESO, succeeding 
Allan Gilliland and John Estacio. And 
his move from Toronto to Edmonton last 
year, following the completion of a doctor-
ate in music composition at the University 
of Toronto, was something of a home-
coming for him. Rival is a native Albertan, 
born in Calgary – although he doesn’t 
think that helped him land his job.

“When I applied, I don’t think they 
knew where I was from,” he points out. 
“�ere was an open call for applications, 
and about 50 composers applied. It was a 

thorough process, involving many organi-
zational layers of the orchestra.”

Already, Rival has a promising composi-
tional résumé: his music has been played by 
Toronto’s Gryphon Trio, it’s been broad-
cast on CBC radio, and he was a featured 
composer last year at the Windsor 
Symphony Orchestra’s Canadian Music 

Festival. But one of the things that gave 
him an edge with the ESO, he believes, 
was his commitment to music education.

“I feel strongly about the educational 
components of the job,” Rival explains. 
“Every year we select one or two young com-
posers from high schools to write a piece, 
and it gets performed at an outdoor festival. 
A background in education and teaching 
is something that I brought to the table.”

Of course, central to Rival’s two-year 
residency appointment is composing for 
the ESO: his job requires him to write 
two pieces a year for the orchestra. His 
commitment to the orchestra doesn’t 
currently allow him much time for other 
projects. Just before he took up his new 
position in September, he �nished a string 
sextet that was commissioned by the 
CBC. �en he plunged into the world of 
orchestral composition.

Since then he’s �nished a tone-poem 
called Achilles and Scamander, to be pre-
miered at Edmonton’s Winspear Centre 
by the ESO on March 31. �at will be 
closely followed by his Lullaby – which 
will �rst be heard in New York on May 8, 
when the ESO appears at Carnegie Hall’s 
Spring For Music Festival.

“�e �rst half of the program will 
be all-Canadian: pieces by John Estacio, 
Allan Gilliland and me,” says Rival, 
with a justi�able touch of pride in his 
voice. “I think it’s heartening that we’re 
devoting half of the program to living 
Canadian composers.” —COLIN EATOCK
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Putting the accent  
on education
Robert Rival, resident  
composer of the ESO

“There’s nothing more 
exciting than being the 
resident composer of a 
professional orchestra.”
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IN  BRIEF
TIM BRADY
Violin Concerto; April 5, 2012;  
Robert Uchida, violin, Symphony 
Nova Scotia, Bernhard Gueller  
(conductor); Rebecca Cohn  
Auditorium, Halifax.

STEPHEN CHATMAN
The Ruba’iyat of Omar Khyayyam; 
March 31, 2012; Laudate Singers, 
Vancouver Inter-Cultural Orchestra, 
Lars Kaario (conductor); Norman 
Rothstein Theatre, Vancouver.

ALICE PING YEE HO
The Four Arts; March 2, 2012; Lynn 
Kuo, violin, Marianna Humetska, 
piano, Anna Guo, yangquin, Thirteen 
Strings, Kevin Mallon (conductor); 
St. Andrew’s Church, Ottawa.

GIORGIO MAGNANENSI
TDU for Quasar, for saxophone quartet 
and live electronics; March 30, 2012; 
Quasar Quatuor de Saxophones; 
Monument National, Montreal.

ABIGAIL RICHARDSON
The Hockey Sweater (text by Roch 
Carrier); May 12, 2012; Toronto Sym-
phony Orchestra, Alain Trudel (con-
ductor); Roy Thomson Hall, Toronto.

ROBERT RIVAL
Scherzo; May 4, 2012;  
Edmonton Symphony Orchestra, 
William Eddins (conductor);  
Winspear Centre, Edmonton.

JEFFREY RYAN
Dark Matters; March 25, 2012; 
Aventa Ensemble;  
Phillip T. Young Recital Hall,  
University of Victoria, Victoria.

ANA SOKOLOVIC
Concerto for orchestra; April 4, 2012; 
Montreal Symphony Orchestra, 
Stéphane Denève (conductor);  
Maison symphonique de Montréal.

Schafer to Schott
Schott Music of Mainz, Germany, has become 
the worldwide representative, excluding the 
U.S. and Canada, of the Arcana Editions
catalogue, featuring the works of R. MURRAY 
SCHAFER. Schafer, based near Peterbor-
ough, Ont., is one of the leading composers, 
sound researchers, music theorists and music 
educators of our time. His comprehensive 
catalogue focuses on symphonic works and 
includes the 12-part music-theatre cycle 
Patria. His 1977 book �e Tuning of the 
World was the �rst essay ever published 
on humanity’s relationship to the acoustic 
environment in historic-cultural terms. A 
German translation was published by Schott 
in 2010. Schott is also preparing Schafer’s 
book about the connection between the 
creation and perception of music, HearSing, 
for publication in 2012.

SOCAN Foundation Composer Awards
�e long-running SOCAN Foundation 
Awards for Young Composers continues 
in 2012, for composers of concert music, 
with awards in �ve categories ranging 
from works for solo instrument to full 
symphony orchestra. A maximum of 
$29,250 in cash prizes is available.

In a similar vein, returning for its 
second year, the SOCAN Foundation 
Awards for Young Audio-visual Compos-
ers invites applications from Canadian 
composers engaged in creating scores or 
theme songs for �lm, television or other 
audio-visual projects. A maximum of 

$21,000 in cash prizes is available.
Both competitions are open to Canadian

composers who are 30 years of age or under
by the application deadline of April 16, 2012.
Rules and application forms are available 
for download at socanfoundation.ca.
Application forms and accompanying 
materials must be received by the 
Foundation or any SOCAN o�ce, or 
postmarked, no later than April 16.

Foundation supports 
composer residencies
A number of short-term residencies are set 
to take place in the coming months, funded 
through the SOCAN Foundation’s Con-
cert-Music Composer Outreach Residen-
cies program. Each takes the form of a joint 
e�ort by the Foundation and an orchestra or
other ensemble, with a speci�c composer in
residence for a three- to �ve-day period. On 
the horizon are residencies by Denis Gou-
geon with Living Music under Living Skies 
in Regina (March), Matthew Ricketts with 
the Cluster Festival in Winnipeg (March), 
Marielle Groven with Ensemble Contem-
porain de Montréal (March), Tim Brady
with Symphony Nova Scotia (April), André 
Cormier with Galerie sans nom in Moncton
(May), and Jocelyn Robert with Toronto’s 
New Adventures in Sound Art (May).

Brian Current marks 40th
Toronto-based composer Brian Current 
is leading up to his 40th birthday this 
spring with a rush of early 2012 activity. 
He recently attended, or will attend, perfor-
mances of his works by �ve orchestras: the 
Toronto, Montreal and Edmonton Sym-
phony Orchestras, the Taiwan National 
Symphony (which performed A Young Per-
son’s Guide to New Music, with narration in 
Cantonese, as part of a February residency 
supported by the SOCAN Foundation), 
and Kindred Spirits Orchestra (coming up 
April 1, also part of a SOCAN Foundation-
funded residency). Also, Toronto’s Gryphon
Trio unveiled a new work (�ese Begin 
to Catch Fire) on Jan. 23, and Montreal’s 
Nouvel Ensemble Moderne premieres a 
new, as-yet-untitled work on May 2. 

Premieres
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INDUSTRY 
NEWS

Talk about sweating for a good cause. 
When Canadian music publishing veteran 
Jodie Ferneyhough completed his �rst-
ever full Ironman event in Kentucky  
last year, he was swimming, cycling and 
running on behalf of the Unison Benev-
olent Fund. He raised $9,800 through 
pledges, and also served as a guinea pig  
for Unison’s fundraising techniques.

Music publisher Ferneyhough has a 
strong vested interest in Unison, given that 
he’s the co-founder, along with Catharine 
Saxberg. �is dynamic duo are, respectively, 
 President and Executive Director of the 
Canadian Music Publishers Association 
(CMPA). Ferneyhough traces the idea  
of a benevolent fund for those involved  
in the Canadian music industry back  
to the pair’s post-Juno Awards dinner in 
Vancouver in 2009. 

“What got the idea rolling was the  
situation of a prominent Canadian  
recording artist involved in a serious acci-
dent,” says Ferneyhough. “�e goal is to 
create a safety net for people in the music 
business, whether they’re songwriters, 
musicians, sound guys, managers, agents, 

publishers, and so on.” �e concept was 
sketched out on a napkin, and Unison  
has now taken tangible form.

�e Unison Benevolent Fund is an 
assistance and referral program designed 
to provide discreet relief to music industry 
personnel in times of personal hardship 
and crisis. Dramatic changes in the indus-
try have meant a high percentage of those 
involved are self-employed, and so lack 
access to pension plans, unemployment 
insurance, employee assistance programs, 
sick leave and medical bene�ts.

�e early support of major record label 
executives Lisa Zbitnew and Deane Cam-
eron helped secure the involvement of a high-
pro�le, 16-person board of directors, which 
includes SOCAN’s Director of National 
Member Operations, Irene Zeltway. 

SOCAN’s early support proved invalu-
able. “Former CEO Andre Lebel [personally] 
gave us $15,000 and that got us under-
way,” says Ferneyhough. “Anne Godbout, 
SOCAN’s director of legal services, did  
all the work to get us registered as a not-
for-pro�t charity.”

Substantial donations from Music 

Canada and Slaight Music really got the 
ball rolling, �nancially. Unison executive 
director Sheila Hamilton, a music industry 
veteran, explains, “We are very close to our 
goal of $1 million to become operational. 
�at date will be dependent on our �nal 
push for funding.” 

Unison’s initial focus will be on emer-
gency �nancial assistance and a wide  
range of counseling. “Our counselors will 
man phones 24/7, coast to coast, and in 
147 languages,” says Ferneyhough. 

Hamilton encourages people in the 
music industry to go to unisonfund.ca 
and register. “�at helps us build our  
database and negotiate better discounts 
and rates for bene�ts and insurance,”  
she says. “�ere’s strength in numbers.”

�e Canadian major record labels have 
quickly responded, making Unison their 
charity of choice and setting up employee 
payroll deductions. Other fundraising 
events have included a golf tournament 
and a Manitoba Music bonspiel. 

“Unison will need the help of everyone 
in the music community to make it work,” 
says Hamilton. —KERRY DOOLE

Unison Benevolent Fund
Building a safety net for the Canadian music industry
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SOCAN Marketing & Communications Direc-
tor Betsy Chaly (left) presents a cheque from 
SOCAN staff to Unison Benevolent Fund 
executives Jodie Ferneyhough (centre) and 
Catharine Saxberg (right).
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Tim Baker has a problem. As the  frontman for Newfoundland’s 
Hey Rosetta!, one of Canada’s fastest-rising, hardest-working bands, 
he’s touring for 150 dates a year, performing concerts on three con-
tinents. Trouble is, Baker is also the group’s chief songwriter and he 
has yet to master the knack of writing songs on the road.

“When I �nally get home, it’s di�cult for me to set time aside 
because there’s so much else to do,” admits Baker. “Your house is 
falling apart, you haven’t seen your friends forever, and you have 
to design the band’s next T-shirt. All this stu� creeps in, and the 
writing gets pushed out.”

Despite those obstacles, Baker has been able to write songs for 
all three of the band’s orchestral indie-rock recordings, including 
last year’s best-selling Seeds, which was shortlisted for the presti-
gious Polaris Prize. And his compositions, such as “�ere’s an Arc” 
from Into Your Lungs (and around in your heart and on through your 
blood), are among the most thoughtful and literate in Canadian pop.

Baker formed Hey Rosetta! in 2005, a�er graduating from the 
creative writing program at Montreal’s Concordia University (he had 
intended to enroll in piano performance, before a case of tendonitis 
thwarted his audition plans). Armed with the editing discipline he’d 
acquired in Concordia’s poetry class, Baker began singing his newly 
penned songs solo around his native St. John’s, until he realized the 
music needed more texture and recruited other musicians.

From the beginning, Hey Rosetta! has been rooted in Baker’s 
literary interests. �e exclamation mark in the band’s name was 
inspired by Dave Eggers’ memoir A Heartbreaking Work of Stag-
gering Genius. “�at book is very hyperbolic, doubtful, and 
tragic, yet celebratory – always in �ux,” says Baker. “It made me 
want to do something like that musically.”

Assisting Baker in achieving the shi�ing sounds are cellist 
Romesh �avanathan, violinist Kinley Dowling, bassist Josh Ward, 
drummer Phil Maloney, and guitarist Adam Hogan, who co-wrote 
three of the songs on Seeds. Two of those, the title track and “Young 
Glass,” draw from novels: Leonard Cohen’s �e Favourite Game and 
J.D. Salinger’s Franny and Zooey, respectively. “Yer Fall,” meanwhile, 
is Baker’s homage to James Agee’s Death in the Family.

Musically, Baker cites Paul Simon, Cat Stevens and �e Beatles 
as his biggest in�uences. But Hey Rosetta!’s driving rock rhythms, 
stirring choral vocals, and orchestral arrangements, written by 
Baker, Hogan and �avanathan, mostly bring comparisons to 
Radiohead and Arcade Fire.

“Strings are an important addition to our songs,” says Baker. 
“�ey deepen and heighten things and provide textures that I would 
never want to do without. �at being said, a string section is not 
something you can have in every song. And it can certainly pose 
challenges in a live setting.”

TAKING A  
LITERARY  

APPROACH

Hey Rosetta!’s Tim Baker  
writes sophisticated songs –  

when he’s got the time

BY NICHOLAS JENNINGS
PHOTOGRAPHY BY VANESSA HEINS
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Still, the novelty of strings brought early attention to the band. 
So, too, did praise from Hawksley Workman, who predicted Hey 
Rosetta! would become “Canada’s next big thing.” Workman pro-
duced Into Your Lungs and pushed the band to achieve its sonic 
ambitions on songs from the hymn-like “Psalm” to the anthemic 
“We Made a Pact,” featuring singer Jenn Grant. Into Your Lungs 
was named Album of the Year at the inaugural Verge Music Awards 
held by XM Satellite Radio and was, like Seeds, shortlisted for the 
Polaris Prize. �e group is currently nominated for a 2012 Juno 
award for new group, and four East Coast Music Awards, for enter-
tainer, album, video, and group recording of the year.

Workman, whose production credits include Sarah Slean, 
Serena Ryder, Tegan and Sara and Justin Rutledge, also pro-
duced Newfoundland’s Great Big Sea. But while the latter and Hey 
Rosetta! have their Atlantic geography in common, the similarity 

ends there. Says author-journalist Stephen Brunt, who has booked 
Hey Rosetta! for his annual Writers at Woody Point festival in 
Newfoundland’s Gros Morne: “�ere’s a lot of interesting music 
in St. John’s that’s not rooted in jigs and reels. Hey Rosetta! repre-
sents 21st Century Newfoundland.”

Preconceived notions about Newfoundland music have placed 
Hey Rosetta! in challenging situations. Once, at a concert in St. 
George, N.B., a crowd showed up to hear “a band from Newfound-
land” and was disappointed by the lack of reels and jigs. Recalls 
Baker: “It was a bit of an awkward night, but pretty funny in the end.”

Brunt helped boost the band’s pro�le when he featured its 
song “Red Heart” in his video montage celebrating national 
pride at the Vancouver 2010 Winter Olympic Games on CTV. 
An estimated 20 million people heard the song’s stirring refrain, 
“Won’t you let your red heart show?”

For Seeds, Baker took a new approach to his songwriting. 
“�ere was a time when I wanted every song to be everything,” 
he recalls. “Fast and slow, up and down, loud and so�, all in 
one song. I realized the beauty of just letting a song be one thing, 
without a lot of tempo changes and big builds. Just a simple 
song that’s undeniably good.”

Production and songwriting strategies paid o�. Seeds debuted
 at No. 3 at iTunes Canada, while the singles “Yer Spring” and 
“Welcome” topped the charts at Canadian radio, helping the album 
to achieve in excess of 20,000 in sales. Touring in support of Seeds, 
Hey Rosetta! took its passionate live show back to the United 
States, Australia and Europe, where the band continues to build a 
devoted fan base. And it shared stages in Canada last summer with 
Buck 65, Broken Social Scene and �e Tragically Hip.

Baker sometimes gets mentioned alongside �e Hip’s Gord 
Downie for his ambitious lyricism. But the Hey Rosetta! front-
man, while �attered, rejects the comparison. “Gord is much freer 
than I am,” says Baker. “He has this ability to connect disparate 
lyrical images and make them really powerful. I write almost like 
an essay, putting forth an idea and then trying to make it palat-
able and rhythmic and catchy, but still maintaining the cohesion 
of the idea. I’m still stuck in that old-fashioned way of writing.”

 For Brunt, Baker is the epitome of a literate songwriter, which 
is why he’s featured the band twice at Woody Point. “Tim loves 
language and ideas, and he’s not frivolous in any way with his 
lyrics,” says Brunt. “�ey’re deeply felt and deeply thought out. 
He’s a serious, honest writer, and his lyrics have a strong emo-
tional streak. Ultimately, I think his writing is sophisticated with-
out being self-consciously literary.”

Baker, who went through a phase where he read every 
John Steinbeck novel, makes no apologies for his book-
ish approach. “I read a lot and I’m in�uenced by that,” he 
says. “If you’re going to write words, why not study really 
great writers and take a page from them?” He adds: “If 
you’re going to get up in front of a room full of people 
and basically yell things, which is what a band does, you 
should really make them worth yelling.”

�e year 2012 promises to be another �lled with plenty 
of touring and yelling, as Hey Rosetta! performs again 
at summer festivals and headlines its own bigger concerts. 

With luck, there will be time in fall or winter to start recording 
the band’s next album. But �rst, Baker will have to �nd time to 
write another album’s worth of songs.

“Whenever I’m home, that’s all I want to do,” he says. 
“It’s the happiest I ever am, a�er I’ve written a song. I miss it 
so much when we’re touring.” Does he have anything yet 
in the can? “I’ve got a few things, but it’s hard to know what’s 
going to work with the band,” he replies. “I’m de�nitely a pack 
rat of ideas. I like to save every little image or melody and try 
to stick them all together. Sometimes they come out like little 
Frankensteins. Nothing compares to sitting down at night 
and just receiving a song and in half an hour it’s done. But that 
doesn’t happen very o�en.”

Baker admits that in order to meet Hey Rosetta!’s demand 
for songs (not to mention the novel he’d like to one day write), 
he’s going to have to create the right time and space. 

And life on the road has so far proven to be incompatible with 
songwriting. “I �nd it really di�cult to write when there are 
people around,” explains Baker. “Being in a hotel room with three 
other people, watching TV or carrying on, I can’t �nd the quietude 
I need.” �en, imagining a more luxurious Hey Rosetta! future, 
he adds, with a laugh: “Maybe I’ll be able to do that some day, when 
I get my own hotel room.” 

FYI Publisher: Plug Your Ears Publishing Ltd.
Selected discography: Plan Your Escape (2007), Into Your Lungs (and 
around in your heart and on through your blood) (2008), Seeds (2011)
SOCAN member since 2006 (Tim Baker), 2012 (Adam Hogan)
Visit heyrosetta.com

“I realized the beauty of just 
letting a song be one thing… 
Just a simple song that’s 
undeniably good.”
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PUBLISHER 
PROFILE

Backstage Music Publishing’s Steve Thomson
Once a Promoter, Always a Promoter

Steve �omson has done it all – musi-
cian, manager, promoter, producer, music 
publisher – in a career that stretches back 
to the 1970s. While still in high school, 
�omson and his band, Fat Chance, 
landed a slot on the 1970 Strawberry 
Fields Festival at Mosport Park Raceway 
sandwiched between Sly and the Family 
Stone and Ten Years A�er. Not bad for a 
kid who was too young to drink legally.

�omson played guitar in Fat Chance, 
but he also booked and managed the band. 
He was so good at it that pretty soon he was 
managing a stable of young acts, booking 
them across Ontario and beyond. When 
labels came calling, �omson made the dif-
�cult decision to step o� the stage and into 
a full-time role as a manager. He eventually 
got himself a distribution deal with Quality 
Records, which released some of his 25 acts. 

�en, as now, �omson was a promoter, 
a guy who knew how to create excitement 
and interest, and how to get songs played. 
�ose innate talents certainly came in handy 
as �omson segued into music publishing. 

“Today,” he says, “if you’re not a promoter, 
you may as well not be a publisher, because 
you’ve got to promote your catalogue.”

�omson is the sole owner of Backstage 
Music Publishing, which is a division of 

his main company, Trilogy Entertainment 
Group. Trilogy Records International 
and Star Satellite Music Publishing are 
also divisions within the group. Backstage 
sub-publishes a number of international 
catalogues, including Music & Media 
International, based in Los Angeles, as 
well as works controlled by independent 
French publisher Jean Davoust.

�omson does a lot of business in 
France – he’s been attending the MIDEM 
music conference in Cannes since 1981 – 
and the relationships he’s forged there con-
tinue to nourish his business. Last year, he 

showcased one of his newer acts, Organic 
Funk, at Euro Disney. �e show was video-
taped and turned into a TV special that 
�omson is now shopping to broadcasters 
around the world. If he can sell the show, 
he’ll reap signi�cant performance royalties, 
and that’s a strategy he’s been using for 
years to keep his copyrights working.

�omson managed Ronnie Hawkins 
for two decades, and in 1995 he staged a 
60th birthday concert for “the Hawk” at 
Toronto’s Massey Hall, featuring guests 
Jerry Lee Lewis, Carl Perkins, �e Band 
and Je� Healey. Backstage produced a 
DVD of the show, packaged alongside a 
documentary called At the Crossroads of 
Rock ’n’ Roll, which used additional Back-
stage copyrights.

Music publishers have to be creative 
and aggressive when it comes to promot-
ing their catalogues, and Steve �omson 
is both those things. He’s also a heck of a 
nice guy, and that’s another reason he’s 
still doing deals a�er all these years. 
—CHRISTOPHER TAYLOR JONES

“Today, if you’re not a 
promoter, you may as  
well not be a publisher.”
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“Changing the game” and “takin’ it to the next level” are both 
well-worn clichés in hip-hop and R&B. Everyone in these com-
petitive genres, it seems, feels like they’re bringing something new 
to the table. �at’s another empty cliché. Since the ’90s, both 
forms of music have received some criticism for abandoning crea-
tivity and churning out the same old, same old.

Enter Toronto’s �e Weeknd (a.k.a. Abel Tesfaye), one of a 
handful of artists who’s helping restore widespread faith and criti-
cal respect in both genres.

A prodigious talent, the 20-something artist has already done 
something unheard of: in the space of nine months last year, he 
released three albums, House Of Balloons, �ursday, and Echoes of 
Silence, and posted them online, where they could be downloaded 
for free, just as if they were mixtapes. House of Balloons reportedly 
racked up more than 200,000 downloads in the �rst three weeks, 
and �ursday caused website servers to intermittently crash – but 
not before a reported 180,000 downloads on the �rst day. Echoes 
of Silence also caused a server crash. And he’s hit these heights 
with a unique sound unlike anything else on the scene, o�en with 
dark music and lyrics.

�e Weeknd has also done it with almost no public appear-
ances, not a single media interview, and no record label of any 
kind. He’s played exactly four live performances: two in Toronto, 
and one each in Guelph, Ont., and London, Ont. Although he is 
part of the Toronto-based production / management / musical /
business collective known as OVO XO – the home of Drake – 
his meteoric rise has really been fuelled by his music.

�at, and a perfect storm of events. Following the release of 
House of Balloons, �e Weeknd received a well-timed tweet by his 
OVO XO colleague Drake. �en he was name-checked by Jay-Z 
and Adele, and the mainstream started to take notice. �e Weeknd 
landed on the coveted Polaris Prize shortlist for 2011 – a �rst for a 
free download. (�ough he declined to perform at the Polaris gala.) 
He received raves from media outlets from Pitchfork.ca to Rolling 
Stone, and his single, “High For �is,” was used in HBO’s ad 
campaign for Entourage. He’s since done remixes by request for 
Florence and the Machine and Lady Gaga, and guest vocals on Drake’s
Take Care. �e Weeknd will play a prime slot at the prestigious indie 
music festival Coachella in April, his �rst o�cial U.S. appearance, 
alongside the likes of Radiohead, �e Black Keys and Dr. Dre.

�e New York Times even dispatched a reporter to cover �e 
Weeknd’s concert in Guelph last October. “He sang outrageously 

well, over woozy, narcotized rock by his stellar band,” Jon Cara-
manica raved in his review. “On record his voice can be other-
worldly, but he delivered it here with force… ‘�e Birds Part One’ 
and ‘�e Birds Part Two’ were gut punches, the Weeknd at his 
most bruising.”

�e acclaim is rooted in the singular quality of �e Weeknd’s 
words and music. Darkly sensual and cinematic, �e Weeknd’s 
sound is one of the most hypnotic you’ll hear these days. His 
plaintive falsetto perfectly complements the lush, spacey atmo-
spherics of his songs, featuring moody synth washes, crisp beats 
and eclectic samples. His frail voice is the perfect vehicle for self-
examining lyrics that hint at what a vulnerable young man he 
might be. He’s certainly capable of writing introspective, confes-
sional and self-pitying songs.

But,  as with hip-hop/R&B artists Tyler the Creator and 
Frank Ocean, of the U.S.-based Odd Futures collective, his 
work can also be intense and unsettling. �e imagery is o�en 
debauched, nihilistic, narcotic, and darkly sexual. In the song 
“Initiation,” he uses drink and drugs to coerce an unwilling 
woman into group sex. �en there’s the lyrics to “Outside”: 
“Make yourself at home / Because baby when I’m �nished with 
you / You won’t want to go outside.” 

His twitter tweets speak for themselves. “I tapped into the 
darkest and the most shaded part of my mind for your entertain-
ment,” he tweeted last Nov. 4. A few days earlier, he sent this out: 
“By simply surrounding yourself with ugliness, darkness and evil 
can you really understand and appreciate real beauty.” And there’s 
also this: “But my lung’s so muddy, i love the way it tastes… drink 
it til i’m ugly baby fuck me when i’m faded.” 

�ere’s a lyric on record that captures �e Weeknd’s essence 
and the idea that he’s the sort of game-changing jolt that hip-hop 
and R&B need: “I’m going to give you what you feign / I’m the 
drug in your veins / Just �ght through your pain / He’s what you 
want / I’m what you need.”

But how long he can continue to inhabit the persona he’s cre-
ated remains to be seen. 

FYI Publisher: n/a
Discography: House Of Balloons (2011), Thursday  (2011), 
Echoes of Silence (2011)
SOCAN member since 2009
Visit the-weeknd.comP
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THE WEEKND CHANGES THE GAME
Reclusive artist blows up with dark content, zero hype 
BY ERROL NAZARETH



18  Spring 2012

CANCER BATS TAKE FLIGHT
Hardcore rockers balance the  
negative with the positive 
BY NICK KREWEN

Eight years into its existence, the fermentation process of Toronto 
hardcore heroes Cancer Bats may �nally be complete. 

At least that’s the opinion of lead singer/shouter/screamer 
Liam Cormier, who says the comfort level between himself and 
guitarist Scott Middleton, drummer Mike Peters and bassist 
Jaye Schwarzer has never been better.

If you need more proof, turn your ears toward his band’s latest 
opus, Dead Set On Living. “�is being our fourth record, we’re 
really trying to step up our game as a band,” says Cormier. “We’ve 
�gured out what we want to be musically, so at this point it’s less 
experimentation, and more just really driving home those ideas.”

If Dead Set On Living, replete with Middleton’s thunder-
ing fretwork and balls-to-the-wall rhythm support from the 
Schwarzer-Peters tandem, is indeed the breakthrough Cormier is 
wishing for, the quartet will have certainly earned it.

Since 2006’s introductory Birthing �e Giant, the band has 
shown remarkable evolution with their subsequent album releases 
Hail Destroyer (2008) and the Juno-nominated Bears, Mayors, 
Scraps & Bones (2010), pummeling crowds at home in Canada, in 
the U.S. and on the U.K. club and festival circuit with their aural 
aggression.

And the fact that Cancer Bats has generated an international 
pro�le without the support of mainstream vehicles a�ords them 
the luxury of creative freedom.

“It gives us a con�dence,” he admits. “�e fact that we actually 
take a chance and play music that we really want to… and then to 
see that translate and work out not only in Canada – where we 
have our friends and peers – but with people we’ve met all around 
the world indicates that what we’re doing is working. And if this 
is working so far, let’s do whatever we want.”

While conceding that most of Cancer Bats’ earlier material 
dwelled on negative content, singer and lyricist Cormier initially 
had greater aspirations for Dead Set On Living.

“My goal was to write the most positive record that I could,” 
he explains. “�e fans said Bears was really harsh and dark the-
matically. Some of them mentioned that they missed the posi-
tive songs we had on Hail Destroyer and Birthing, and it made me 
think a lot about that.”

However, at the time the album was written, Cormier’s best 
friend, at the young age of 29, su�ered a heart attack. “�at had 
a huge impact on me,” he admits. “�at’s what the song ‘Dead 
Set On Living’ is about. Life went on and we started making this 
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record, and I realized that it was unfair to write strictly about the 
positive, because life isn’t always positive.”

�e friend has since recovered, but the ordeal gave Cormier 
plenty of grist for the mill. “You know, with my best friend being 
in the hospital, there are obvious songs that came around that,” 
he says, “like ‘R.A.T.S’ and ‘�e Void,’ some of these more nega-
tive things that you can’t help but deal with. It was really helpful 
to have this record to work through that.”

�e sanctuary where Cormier and the rest of Cancer Bats 
developed their ideas was a rehearsal space in the Lakeshore/
Islington area of Toronto – one close enough to the hospital that 
the singer could visit his friend every night. �e location also 
allowed them to bicycle to practice, an exercise that helped keep 
them fresh and contributed to their stamina in writing and 
demoing a song a day in their rehearsal studio.

“Everyone would ride 14K out of the city, get some fresh air 
and exercise, and then lock ourselves in a windowless room,” 
Cormier recalls. “When it came time for me to write lyrics, I 
found there was nothing better than working on verse ideas while 
pounding it out on the bike, because it’s all that you’re thinking 
about. Your mind is clear. You don’t have a lot of distractions.”

When it comes to the songwriting process, Cormier says 
Cancer Bats takes the communal line of attack.

“�ere are no egos,” Cormier insists. “And there’s no single 
person who kind of writes everything in the band. In the 
practice space, we throw around ideas, and even trade instru-
ments. I had a second drum kit set up so I could write ideas 
even when we’re making the skeleton parts.  Mike’s not worried 
that I’m going to step on his toes, because I’m not nearly as 
good a drummer as he is. Jaye can play guitar, and we’re comfort-
able with that.”

Overall, Cormier said Cancer Bats’ biggest concern is main-
taining its integrity, and he feels that Dead Set On Living more 
than ful�lls that mandate. “For me, I always want to be as honest 
as possible and as speci�c as possible to my own life. It’s that hon-
esty in the song that people are able to relate to.” 

FYI Publisher: Distort Songs
Discography: Birthing The Giant (2006), Hail Destroyer (2008), 
Bears, Mayors, Scraps & Bones (2010), Dead Set On Living (2012)
SOCAN members since 2006
Visit cancerbats.comP
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When deadmau5 became the �rst Canadian ever to headline 
Toronto’s Rogers Centre last November, he turned the dome from 
an unwelcoming concrete hangar into the perfect rave venue. It felt 
like a de�ning moment: electronic dance music had clearly gained a 
foothold in Canadian culture. (Since then, in addition to a 2012 
Juno nomination for dance recording of the year, deadmau5 has 
crossed over to the fan choice and artist of the year  categories.) 
Likely a number of mouse-eared-glowstick-wearing fans went 
home from the dome inspired, eager to try their hands at music 
production. A�er all, if a self-taught mis�t rave kid from Niagara 
Falls could achieve so much on the strength of tracks created using 
readily-available so�ware, why couldn’t they?

It may be even easier for deadmau5 followers to kick o� their 
careers than, say, the 1970s generation of DIY punks who bought 
guitars a�er seeing �e Sex Pistols. For one thing, according 
to Azari & III producer Alphonse “III” Lanza, some of today’s 

so�ware has an exceptionally short learning curve. “If you want 
to learn to play guitar, you can hack your way through it, but it’s 
a 10 [or] 15-year process to get your own sound and really vibe. 
Kids these days would rather learn Ableton [Live]. A�er two 
nights you already have some kind of listenable product.”

And as Ableton and even easier-to-use so�ware (e.g., FL, Garage-
Band) facilitates the means of production, demand is rising. “DJs 
need a new record every two minutes,” says Lanza. “As long as [your 
e�ort is] decent, someone will put it out. Someone will play it.”

�at said, a track thrown together a�er two days of practice 
probably won’t have staying power. Indeed, the 10-15 year process 
can also apply to electronic music, as Lanza and Christian “Azari” 
Farley have shown with Azari & III, whose self-titled debut is up 
for a 2012 Juno for electronic music album of the year. While the 
band itself – which also includes singers Fritz Helder and Cedric 
Gasaida – dates back only to 2009, Farley and Lanza have been 

Azari & III
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creating electronic music separately since the mid-‘90s. �e quar-
tet seductively streamlines house, ‘80s-inspired pop, and soul into 
a sound that’s lush but cool, dark but danceable. “We’ve been vet-
erans in the scene in our own right,” says Farley. “We’ve paid our 
dues, and that helps you create. You have a nice library of sounds 
in the back of your head from di�erent types of music.” It also 
helps broaden appeal: with a full release of their debut expected 
this year in North America, Azari & III have already achieved 
European stardom and, at press time, were being considered for an 
opening slot on Madonna’s upcoming world tour.

 Likewise, Edmonton’s Shout Out Out Out Out bene�ts from 
Nik Kozub’s lifelong familiarity with synthesizers. �ey were “always 
around,” he says, when he was growing up in the ‘80s and his father, 
Wilfred Kozub, was making electro-pop records with Wilfred N the 
Grown Men. He grew to love “manipulating voltage, creating sound 
with electricity, and having synths with a bunch of knobs on them.”

Like Lanza (a guitarist) and Farley (a drummer and percussionist), 
Kozub grew up playing a more “conventional” instrument, wield-
ing a bass in punk bands and then in the indie rock trio Veal. 
Shout Out Out Out Out, with its four bassists and many analog 
keyboards, inventively combines his two musical loves.

Kozub sings mainly through a vocoder to mask his o�en personal, 
introspective lyrics (“I like the idea of someone spending the time to 
listen closely and �gure out what I’m saying”) and help his vocals mesh 
with the band’s lush analog textures. He’s drawn to “playing some-
what energetic and fun music with a more serious lyrical base,” and by 
mining this complexity, the band has progressed beyond the highly-
touted live act that was lumped into the mid-2000s “dance punk” 
scene. Kozub promises that the band’s third album Spanish Moss and 
Total Loss, due this year, will be “a bit slower and a lot more melodic. 
It re�ects my disinterest in just making something slamming. �e songs 
are still energetic; there’s more to them than there was before.”

ELECTRONIC DANCE MUSIC 
BREAKS THROUGH
Azari & III, ill.Gates, Shout Out Out Out Out on the cusp 
BY MIKE DOHERTY
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Complexity is also key to the music of ill.Gates, a.k.a. Dylan 
Lane, whose website bills him as a “glitch hop” artist but whose 
music encompasses varying styles, all of which are underpinned 
by heavy-duty bass. Over the phone from his San Francisco pad 
– he divides his time between there and Toronto  –  Lane speaks 
about about constantly questioning the “underlying assumptions” 
in his own work. “When things start feeling too formulaic or 
repetitive, it’s hard for people to feel spontaneous when they’re 
dancing. �e element of surprise is so important.”

Lane’s parents bought him his �rst synthesizer when he was 
seven, with a view to his learning to play piano. And yet, it was 
the four small yellow sampling pads above the keys that fascinated 
him. As he grew up, he came to feel that the sampler, as a techno-
logy, “needed” him: he wanted to be “involved in its infancy, 
helping to explore and de�ne what that instrument is culturally.”

By 19, in 2001, he was releasing fairly commercial breakbeat-
based productions as �e Phat Conductor; in 2007, he adopted 
the moniker ill.Gates in conjunction with 
a change in his outlook. Since then, he’s 
forged a unique career that’s found him 
playing a record 21 sets in �ve days at last 
year’s edition of the renowned Burning 
Man Festival, �lling dance�oors with col-
laborators from Toronto rapper Masia 
One to rising-star Kelownian dubstep-
per Datsik, playing a concert for the deaf, 
and even making ringtones in collabora-
tion with his near-namesake’s company, 
Microso�. 

As he tours, Lane gives workshops on 
production and DJ-ing; this year, he plans 
to launch an electronic artist-education 
website at ill-methodology.com. Despite 
electronic music so�ware’s quick learning 
curve, it still helps to have someone guide 
you. Kozub, who teaches a music recording 

course at Edmonton’s McEwan University, has started incorpo-
rating electronic music production into his classes in response to 
a growing demand, and even deadmau5 has taken time out from 
touring to broadcast studio tips on his Ustream channel.

Perhaps the key to electronic music’s �ourishing – not just 
as popular music, but as art – is the fact that its creators, while 
sequestered in their home studios, are always collaborating. �ey 
swap tips, advise so�ware developers, share bills, and send �les 
back and forth to create tracks. �e strong sense of community 
among producers across Canada and around the world continues 
to grow as boundaries between styles break down. Deadmau5’s 
Rogers Centre gig, for instance, featured opening sets by Crystal 
Castles (whose cult following grows internationally as their abra-
sive synth-pop becomes more melodic) and electro-house duo 
MSTRKRFT (who’ve remixed everyone from Kylie Minogue to 
�e Yeah Yeah Yeahs). By working together and drawing on com-
bined expertise, electronic dance artists can push innovation and 

keep their music fresh.
It was this very sentiment that spurred on 

the formation of Azari & III. Lanza compares 
their early days to “one of those post-apocalyptic 
movies where you make associates to get by. In a 
bleak world where nothing’s happening, you’re 
not too picky. It’s like, ‘Oh, I found someone 
else in this barren wasteland – doesn’t matter, 
white, black, gay – I’m just happy to see some-
body.’ �e musical landscape at the time was all 
tied to indie rock and harsh electro stu�; very 
few people had any interest in doing anything 
other. If these people are willing and talented, 
that should be better than giving into the cur-
rent sound to �t in.” 

Given space constraints, it was not 
possible to mention all of the composers 
of electronic dance music in Canada.P
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“Maybe tomorrow, I’ll want to settle 
down…. Until tomorrow, I’ll just keep 
moving on.” 

To Canadians of a certain age, those 
words are as embedded in the brain as any 
No. 1 pop hit. �e theme to �e Littlest 
Hobo, CTV’s show about a heroic German 
Shepherd, has endured as one of the coun-
try’s greatest TV tunes. And with the series 
still in syndication around the world, its 
co-writer continues to receive praise from 
listeners touched by the song. Terry Bush, 
now retired, tells us about its legacy.

How did you come to write the 
theme for The Littlest Hobo?
I was strongly in the jingle business 
when I got a call from Simon Christopher 
Dew who was producing a remake of 
�e Littlest Hobo, which had been on in 
black-and-white in the 1960s, and he 
said he wanted a new theme for it. He 
explained what the show was and what 
they were looking for, and I got together 
with a friend from the ad business, 
John Crossen, who is a lyricist, and we 
put a demo together. I sang and wrote 
the music. And it was hated.

Like so many Canadian Classics, the 
execs didn’t “hear” it right away?
It was rejected by the production com-
pany, who got someone from New York 
to produce a new song. But then they 
decided they didn’t like that either and 
came back to me. �ere was a lot of 
re-writing, but I was very pleased with it 
in the end.

What was the initial reaction when 
the show aired?
�e show was very popular worldwide. 
And that was kind of the end of it for me, 
for a while. But when I was doing it 
a musician friend told me not to give up 
my royalties. CTV wanted to pay me, 
work for hire. But instead I wrote it for 
nothing and kept my royalties. I didn’t 
manage to keep the publishing.

When did “Maybe Tomorrow” start 
appearing in TV ads?
In 1999, I heard from someone that the 
song was being used in a commercial 
in England. I checked it out and, son 
of a gun, it was the National Westmin-
ster Bank, an award-winning ad, a huge 

success. So I got on the phone to CTV 
and said, “Hey, they’re using our song.” 
Deluxe Paints used it too, a few years back.

Is that why you decided to re-record 
and release the song yourself?
Yes, I put together a CD of my own 
so people could actually buy the song. 
Because if you go to YouTube there are all 
these di�erent versions, but not the origi-
nal. I produced this in my own studio, and 
I stuck to it as close as I could, with a new 
verse written by John. Since I put it on 
iTunes, I’ve been inundated with letters 
from people thanking me, telling me sto-
ries about how it brings back memories.

What is your fondest memory of 
creating it, looking back?
I was just trying to write a nice song, 
and get the rolling feel of the dog running 
through the woods. And John wrote 
beautiful lyrics that captured the whole 
feeling of the show. I found out in 
England they sing it in pubs at the end 
of the night. �e show is huge in 
England and it’s still popular here.
— LIISA LADOUCEUR

Songs that stick with us
“Maybe Tomorrow” (Theme from The Littlest Hobo) (1977)
Written by Terry Bush and John Crossen  
Published by Agincourt Music Publishing  
and West Hill Music Publishing

CANADIAN
CLASSICS

PH
OT

O:
 D

EN
IS

E 
W

IL
K

IN
S/

LI
FE

AR
TD

ES
IG

N
S.

CA



24  Spring 2012

For most Canadians, April is what T.S. 
Eliot once called “the cruellest month.” It’s 
a season when many scramble to �le their 
taxes and Mother Nature sends a torrent 
of tears from the sky. For Canadian musi-
cians and SOCAN members, April marks 
the beginning of “grant season.”

“If you’re going to apply for a project, 
April is a good time because everyone has 
a lot of money,” says Catharine Bird, a 
past executive director of the Songwrit-
ers Association of Canada and owner of 

catbird.ca – a home-based business that 
helps artists write grants. “If you leave your 
application to the end of the year, some 
of the programs have run low on money, 
making the competition harder.”

Bird equates the grant-writing pro-
cess to preparing an annual business plan. 
Musicians, she says, need to think long-
term, and plan accordingly. She advises 
them to write a year’s calendar of all 
the grants for every organization (Bird 
o�ers a great link on her website), and 

seek help from a professional grant writer 
if they can a�ord it.

“One of the mistakes artists make is 
they think short-term,” Bird says. “If the 
deadline is tomorrow, they think, ‘What 
can I throw together to make it happen?’ 
as compared to thinking about the full 
project from the beginning to the end. 
When April comes around, think about 
what you want to do for the next year. 
Know the deadlines and the parameters, 
so you can apply early.”

A guide to writing grants 
How to apply for funding to help pay for your album or tour
By David McPherson
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Musicians also need to know what 
grants are appropriate for their particular 
genre and whether they’re even eligible. 
If you’re making music in the pop or rock 
genre, then FACTOR (the Foundation 
Assisting Canadian Talent on Recordings) 
is the place to go, while singer-songwriters, 
folk, jazz, or blues artists should apply for 
grants from �e Canada Council or pro-
vincial arts organizations. �e SOCAN 
Foundation provides grants for interna-
tional showcases, across all genres.

“�ere’s nothing worse than spending 
countless hours of sleep deprivation, only 
to �nd out you’re applying for the wrong 
grant,” says Toronto roots artist Jadea 
Kelly, whose 2010 record Eastbound 
Platform was nominated for a Canadian 

Folk Music Award. In the past, she’s been 
the recipient of FACTOR video grants, 
Canada Council touring grants, and show-
case grants, all because she says she “wrote 
from the heart and explained [her] pas-
sion for music.”

 Artists also need to know what they 
want to use the funds for: to record an 
album, help market a disc they’ve already 
mixed and mastered, or o�set touring 
costs. It all goes back to writing a long-
term plan, so you can apply for the right 
grants at the right time. If you’re applying 
for funds to make a record, you need to 
have a clear vision of what you’re going to 
do with this creation once it’s completed, 
and who the intended audience is.

“�e funding organizations are not 
going to grant you money to record 
the masters and then put it under your 
pillow and sit on it for �ve years,” says 
Bird. “You haven’t helped any culture 
be created.”

Joni Daniels knows about creating cul-
ture. �e co-owner of Treefort Artists – 
another grant-writing organization – has 
been in the music business since she was 
a teen; she promoted her �rst concerts at 
her high school and was on the crew that 
launched MuchMusic. Along with her 
business partner Chris Wardman, Dan-
iels specializes in helping musicians in 
the pop/rock genre get FACTOR, Radio 
Starmaker, and MuchFACT grants. Like 
Bird and Kelly, she advises to start early. 

“Timing is important because 
the jury process, which is how most 
applications are adjudicated, can take 
up to four months,” Daniels explains. 
“Ideally, you should start looking for 
funding six months to a year before you 
plan to record.” 

Juries selecting projects for these types 
of grants are listening for radio hits and 
songs that will contribute to Canadian 
culture. Since competition is �erce, it’s 
critical that artists use a producer and a 
studio to make sure the �nished submis-
sion sounds professional and not as if it 
was recorded on a home computer in the 
musician’s basement.

A �nal piece of advice, for musicians 

applying for grants, is the simple, age-old 
adage: never give up. 

“�e music granting system in this 
country is one of the best in the world, 
but the funding is limited,” says Daniels. 
“To make it work for you, you need to be 
hard-working and dedicated. And keep 
trying. O�en, an application just barely 
misses being chosen. If you know it’s 
good, try again.” 

Top seven  
grant-writing tips
1. Make a long-term plan
2.  Research what grants  

you are eligible for 
3.  Apply early (grant season  

begins April 1; the sooner  
you apply, the more funds  
that are available)

4.  Get help (either a fellow musi-
cian to mentor you, or hire a 
professional grant writer)

5.  Read the guidelines over and 
over again before submitting   

6. Know the deadlines
7.  Don’t give up! (there are  

always other grants, and  
maybe you just need to  
tweak your application to 
get it approved the next time)

Web resources
• socanfoundation.ca
• catbird.ca/Full_Grant_List.html
• treefortartists.com
• factor.ca
• canadacouncil.ca/grants

“When April comes around, think about 
what you want to do for the next year.  
Know the deadlines so you can apply early.”

—Catharine Bird, whose business is to help artists write grants
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Vivian Barclay builds houses in Haiti
Warner Chappell general manager assists in earthquake recovery efforts

In the Canadian music industry, Vivian 
Barclay is known as the dynamic general
manager of the publishing company 
Warner Chappell Music Canada. Her 
colleagues may not be aware that she’s also 
become an ace with a caulking gun.

�is new skill set is a by-product of 
Barclay’s recent visit to Haiti. She travelled 
there in November 2011 as part of a Warner 
Music Group team included in Habitat for 
Humanity’s drive to assist the recovery of 
this earthquake-ravaged country. �e Carter 
Work Project build, spearheaded by former 
President Jimmy Carter and his wife Rosa-
lynn, is constructing new, safe homes for 
some of the vast numbers of Haitians still 
living in post-quake tent cities.

Barclay began working with Habitat 
for Humanity in Toronto almost three 
years ago. She’d long been eager to assist 
on a project in Haiti. “�e minute the 
earthquake happened, I said to anybody 
who’d listen that I wanted to get on a 
Haiti build,” she says.

�at opportunity presented itself a year 
ago. “�e Warner Music Group in the U.S. 
is a sponsor of Habitat for Humanity,” she 
says. “�ey were awarded a certain amount 
of spaces to go to Haiti on this speci�c build, 
and they gave sta� the option of applying.”

Barclay and three colleagues were part 
of a 500-person team that travelled to a 

site called Santo, in Léogâne, Haiti, an 
area at the epicentre of the quake two 
years ago. In total, 500 homes will be con-
structed on this site. “In the seven days we 
were there, 100 homes were built,” says 
Barclay. “Each team comprises 10 people 
working on a house, and each crew com-
pleted two houses in our week of work.”

Barclay likens the work to “a barn-
raising type process. On the �rst day, we 
got all the walls of both houses placed on 
the foundations. A�er that, you properly 
connect them, install 100 hurricane 
ties on each, put in insulation and roof-
ing, hang doors and windows, and do 
the caulking.” It was the latter task that 
Barclay mastered. “For the last two 
days I had a caulking gun in my hand for 
nine hours each day.”

Toiling in the tropical heat may have 
been grueling, but Barclay came away 
enriched by the experience. “It’d be great 
if more companies could send their sta� 
or artists to go and do these things,” she 
says. “It gives you such an appreciation of 
where and how we live and what we have.”

�ose hammering nails included U.S. 
country stars Garth Brooks and Trisha 
Yearwood, with Barclay reporting that 
“one day they gave us all an impromptu 
concert. I hope to be able to bring other 
artists into the fold.” —KERRY DOOLE

“The minute the earthquake 
happened, I said to anybody 
who’d listen that I wanted 
to get on a Haiti build.” 
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Vivian Barclay (bottom right) with her 
entire building team in Santo, Haiti
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Whether you’re in the studio, on tour, or in a hotel, the new
SOCAN app will ensure you have access to your account 
anytime, anywhere.

If you have an iPhone, iPad, or Android device, download 
the free app by searching “SOCAN” in your device’s app store. 
Blackberry and Windows phone coming soon.

Download the SOCAN app today!

· Browse your catalogue

· Calculate performance royalties

· Review statements

· Get the latest news

· Browse your catalogue

· Calculate performance royalties

· Review statements

SOCAN ON THE GO!
INTRODUCING THE NEW SOCAN MOBILE APP 
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You may have noticed that we recently 
made some changes to SOCAN’s brand. 
Our previous brand, including our logo, 
served us well for many years; however, 
as the music industry and the world 
around us evolve, so too must we. A key 
objective in refreshing our brand was to 
draw a closer connection between what 
SOCAN is today and how we present our-
selves, including our visual identity. But 
SOCAN’s new brand is not just skin deep.

�e new brand was created to better 
re�ect the modern, innovative nature of 

this organization. It was created with an 
eye on our main raison d’ être: to serve as 
a connection between the people who 
create music and the people who use music 
within their businesses. Visually, this trans-
lated into our new two-coloured logo, 
representing these two key stakeholders, 
and a new tagline, music.people.connected.

From a communications standpoint, 
this translated into an improved way 
of connecting with our members and 
licensees. Our communications philoso-
phy is something akin to “Keep It Simple 

SOCAN,” meaning both what we com-
municate and how we communicate must 
be clear and consistent. �is resulted in a 
full refresh of all of our marketing materi-
als, including our website, which features 
improvements that make it easier for visi-
tors to navigate the site, �nd what they’re 
looking for, and read content. 

For our current members, our objec-
tive is to inspire an even stronger sense of 
pride in membership. Our brand helps us 
achieve this by guiding us to create mes-
sages that clearly illustrate the bene�ts of 
membership in a way that resonates with 
them. It also helps us reach out in new 
and innovative ways to emerging music 
creators and publishers. A good example 
of this is our mobile app which brings a 
wealth of information to our licensees’ and 
members’ �ngertips, including a world-
leading royalty calculator for members.

A new approach to marketing, based 
on the new brand, will make it easier for 
our Licensing team to build relationships 
with the people who use music in their 
businesses. Our message to this audience 
is that a SOCAN licence gives them the 
freedom to use any music they want – 
easily, legally, and ethically. 

As SOCAN continues to work towards 
achieving our new vision – to raise the 
bar for music rights – our aim is to build 
a more meaningful connection with all 
of our stakeholders. Our new brand will 
make it easier for us do this.

SOCAN NEWS

by Eric Baptiste

Refreshed Brand Identity

SPEAKING OUT
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SOCAN fetes chart-topping publishers

Left to right: Shawn Marino, Universal Music Publishing Canada; France Lafleur  
of SOCAN; SOCAN CEO Eric Baptiste; Vicki Walters of SOCAN; Vivian Barclay  
of Warner Chappell Music Canada; Jason Belo of SOCAN; and Barbara Sedun of  
EMI April Music Canada. (see page 30 for more)
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by Bill Henderson

Fairness for all members in a collective

Words + Music has asked board members 
writing the Directors’ Corner column to 
focus on their professional experience creat-
ing music, while providing fellow SOCAN 
members with useful career advice. Here’s 
what departing board member  Bill Hender-
son has to say, in the form of a letter to you: 

Dear SOCAN members,
I just wanted to say goodbye. I’m not 

running in the next election and this term 
of the board is about to end. It’s my 23rd 
and last year with SOCAN.

My last meeting is in March of this year. 
�e �rst was in June of 1989, and inci-
dentally, was SOCAN’s �rst-ever board 
meeting. Prior to that I’d had a few board 
positions, but mostly was a singer, guitar 
player, record producer and of course, song-
writer. Being a board director has been a 
great adventure. I worked hard at it and I 
feel that I learned a lot. It makes me very 
happy to re�ect on it and I thank you all for 
the opportunity.

Most of what I learned was about us: 
songwriters and publishers. It was about 
our relationship with our culture, with 
this thing called the Performing Right, 
and why we would want to be part of 
SOCAN… a collective!

As a songwriter/recording artist you 
get to sign contracts with record compa-
nies, managers, agents, record producers, 
promoters and individual performance 
venues, to name a few. �ese are not 

collectives! Always, you get the best deal 
that you can get with them, which mostly 
depends on how popular your music is and 
how tough your manager or lawyer is.

You sign a contract with SOCAN, too. 
But at SOCAN you don’t get a better roy-
alty rate by twisting somebody’s arm. It’s 
set up to be fair to all members. �e value 
of each play has no relationship to the stat-
ure or in�uence of the creator of the music. 
Fairness is the essential spirit of the distri-
bution rules that your elected directors have 
written and continue to protect.

What a concept! I �nd it quite unique 
in the music industry. Fairness is a civilized 
concept. Democracy is based on it. And in 
spite of all the focus on competition and 
winning, our culture still treasures fairness as 
an essential value. I’m proud to have helped 
to advance the cause of SOCAN, an organi-
zation that bases its decisions on high values 
like this. SOCAN has given me a forum in 
which to �ght for those values, and I’m so 
grateful for having had that opportunity.

Love and respect to all, 
Bill

DIRECTORS’ CORNER

PH
OT

O
S:

 T
O

P:
 J

AM
IE

 Q
U

AI
LE

; B
OT

TO
M

: M
IC

H
EL

LE
 D

U
B

U
C

SOCAN
NEWS

SOCAN celebrates Hedley’s “Invincible” 

Jason Van Poederooyen (JVP), left, and Hedley’s Jacob Hoggard (see page 30 for more)
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SOCAN’s latest member survey indicates 
that satisfaction with membership 
in SOCAN has reached an all-time high 
of almost 80 percent. 

SOCAN’s seventh online survey of 
its members was conducted in the fall of 
2011, with 3,262 members participating. 
�ese members represent a cross-section 
of ages, languages, regions, genres, lengths 
of membership, and royalty-earning levels. 

Overall satisfaction with SOCAN 
membership climbed to almost 80 per-
cent, representing a small increase from 
the previous survey, conducted in 2009.

Another key �nding showed that mem-
bers rate their satisfaction with the job 
done by SOCAN’s Board of Directors at 
almost 76 percent, up from 73 percent in 
the previous survey.

Promptness of service is continuing 
its upward trend, as members rated their 
satisfaction at 83 percent. In fact, all of 
the aforementioned measurements of 
member satisfaction have been steadily 
increasing since 2008.

As for the quality of SOCAN’s web-
site, members rated it at 77 percent, 
slightly down from the 2009 �gure of 
almost 79 percent, but up from the 2008 
�gure of approximately 74 percent. 
We’re addressing this issue with a newly 
redesigned and rebranded version of 
the SOCAN website, which features 
improvements that will make it easier 
for members to navigate, �nd what 
they’re looking for, and read content.

A special thank you is due to all who 
took part in the 2011 survey. SOCAN is 
committed to improving all aspects of its 
service to members and, as always, will act 
upon the information provided. A complete 
analysis of results will be undertaken and 
an action plan will be developed to further 
improve member satisfaction.

Member survey shows satisfaction at an all-time high

Overall satisfaction with  
SOCAN membership climbed  
to almost 80 percent

Overall satisfaction with 
Membership in SOCAN

Satisfaction of the  
job done by the Board  
of Directors

2011 - 7.99 
2009 - 7.94

2008 - 7.75

2011 - 7.58 
 2009 - 7.30

2008 - 7.29

2011 - 8.31 
 2009 - 8.28

2008 - 8.21

Promptness of 
service from 
Membership 
Department

Note: a survey was not  
conducted in 2010. Numbers  
are on a scale from 0 to 10

SOCAN honoured Alyssa Reid and co-
writers P. Reign and Jaime Appleby with a 
No. 1 Song award for “Alone Again,” which 
topped the MuchMoreMusic Countdown 
on May 6, 2011. SOCAN CEO Eric Bap-
tiste presented the plaques on Nov. 23, 2011, 
in Toronto. �e song’s other co-writers, 
�omas Kelly and William Steinberg (both 
ASCAP), were unable to attend. �e song is 
co-published by Wax On Wax O� Publish-
ing and by Sony ATV Tunes (ASCAP).

SOCAN feted several music publisher 
members whose songs had achieved the 
top position on various charts in 2010 and 
2011. SOCAN’s Vicki Walters, Senior 
Account Executive, Publishers, presented 
No. 1 Song Awards to Vivian Barclay, on 
behalf of Canadiana Music, for “Lowlife” 
by �eory Of A Deadman, which hit No. 1
on Billboard’s Mainstream Rock Chart; 
to Barclay again, representing Warner 

Chappell Music Canada Ltd., for “Hol-
lywood” by Michael Bublé, which reached 
the top of Nielsen’s BDS AC Chart; to 
Barbara Sedun of EMI Blackwood Music 
Canada Ltd. and Shawn Marino of 
Universal Music Publishing Canada Ltd.

(UMPC), for  co-publishing Hedley’s 
“Invincible,” which scaled the peak of the 
MuchMusic Countdown; and to Marino 
again, this time on behalf of Almo Music 
Canada, for two Avril Lavigne songs, 
“What �e Hell” and “Smile,” which 
achieved No. 1 status on MuchMusic’s 
Countdown Chart.

SOCAN honoured Hedley with a No. 1 
Song Award for “Invincible,” which reached 
the top spot on the MuchMusic Countdown 
chart on Nov. 18, 2011. SOCAN board 
member Craig Horton presented the No. 1 
Award plaques on Dec. 13, 2011, to Hedley’s 
Jacob Hoggard and one of the co-writers of 
the song, engineer Jason Van Poederooyen
( JVP). Producer Brian Howes, who 
also co-wrote the song, was unable to 
attend. “Invincible” is published by 8 Pack 
of Lucky Publishing, EMI Blackwood 
Music Canada Ltd., and UMPC.

SOCAN honours No. 1 songwriters

P
H

O
TO

: J
EF

F 
K

N
IG

H
TS

Left to right: Co-writer Jaime Appleby, Wax 
On Wax Off Publishing representative 
Ron Morse, co-writer P. Reign, and co-writer 
and performer of “Alone Again” Alyssa Reid
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SOCAN IN ACTION

Jan. 16, 2012
Koerner Hall, Toronto
mapleblues.ca
SOCAN CEO Eric Baptiste 
presented Toronto blues-
woman SUZIE VINNICK with 
the SOCAN-sponsored Song-
writer of the Year honours at 
the 15th annual Maple Blues 
Awards, presented by the 
Toronto Blues Society. Vin-
nick also earned a second 
award, for Female Vocalist of the Year.

�e two big winners of the night were 
Ottawa-based blues band MonkeyJunk 

and East Coast bluesman Matt Andersen.
�e former took home honours for Elec-
tric Act, Recording, and Drummer of 

the Year (Matt Sobb), while 
the latter garnered the awards 
for Entertainer, Acoustic 
Act, and Male Vocalist of 
the Year. Toronto bluesman 
Paul James was presented the 
Blues With A Feeling Award 
in recognition of his career 
of more than four decades.

�e awards ceremonies were hosted 
by Canadian blues community stalwarts 
Treasa Levasseur and Shakura S’Aida.

SOCAN @ Maple Blues Awards

SOCAN @ East Coast Music Week/Awards

SOCAN @ CMW

SOCAN @ SXSW

SOCAN enjoys a major presence at a number of national and international music-industry events, 
many of which are sponsored by SOCAN and/or funded in part by the SOCAN Foundation. Here 
 are some highlights of events that took place this winter or are about to take place this spring.

March 13–18, 2012
Various venues, Austin, Texas
sxsw.com
SOCAN will sponsor the Cana-
dian Blast BBQ and Canada House 
at this year’s South by Southwest. 
�e blast will feature showcases by 
Zeus, Whitehorse, Said the Whale 
feat. Dan Mangan, Library Voices, 
Rich Aucoin, and �e Sheepdogs. 
SOCAN will also participate in the 
Canada Stand and Planète Québec. 

April 11–15, 2012
Various venues, Moncton, N.B.
ecma.ca
JIMMY RANKIN leads the nominations 
for the 2011 East Coast Music Awards 
(ECMAs) with �ve, including nods 
for Entertainer and Album 
of the Year (for Forget About 
the World). Several artists 
follow closely behind Rankin, 
including Classi�ed with 
six nominations and David 
Myles, �e Trews and Matt 
Andersen with �ve each.

�e nominees for SOCAN 
Songwriter of the Year are 
Rankin for “Here in My Heart” (co-writ-
ten with Patricia Conroy); Classi�ed 
for “�at Ain’t Classy”; David Myles for 
“Simple Pleasures”; George Canyon for 
“Sacri�ce” (co-written with Dean Brody); 

Mark Bragg for ‘Roll Baby Roll”; and 
Paper Lions for “Stay Here for a While.” 
�e ECMA gala is set for April 15 at 
Casino New Brunswick.

During the conference leading up to 
the awards, SOCAN’s Rodney Murphy 

will moderate a hip-hop 
panel, “Digital Beats & 
Tweets.” �e session fea-
tures panelists Ghettosocks, 
Muneshine, Classi�ed, and 
Maestro Fresh Wes.

SOCAN will also present 
a songwriters’ circle at 
the Capitol �eatre, with 
performers Rose Cousins, 

Ron Hynes, Lisa LeBlanc, Pascal Leje-
une, John Mullane, Jimmy Rankin, and 
David Myles. 

We’ll host the ECMA welcome recep-
tion as well.

March 21–25, 2012
Fairmont Royal York Hotel, Toronto
cmw.net
SOCAN is sponsoring the Song 
of the Year award during CMW’s 
Canadian Radio Music Awards, and 
two events during the Songwriters’
 Summit. �e �rst, a panel titled 
“Views on Revenues,” is moderated 
by SOCAN’s Terry O’Brien, and 
features panelists Greig Nori (song-
writer, artist, producer, manager, 
who’s worked with Hedley, Sum 41, 
Treble Charger), Rob Lanni (Co-
President, Coalition Music, Canada) 
and Rick Jackett (Finger Eleven). 
“Life of a Song” is moderated by 
SOCAN’s Rodney Murphy, and is 
focused on Dan Hill’s “Sometimes 
When we Touch,” recently revived 
in a duet version by renowned boxer 
Manny Pacquiao and Hill.
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WHAT’S  NEW?

This document is printed
on recycled paper
and is recyclable.

Your Society. Your Board. Your Vote.

Save 20 percent at Toronto’s Liberty Studios

Webcast:  
International 101Have your say on who should represent 

your interests on SOCAN’s Board of 
Directors. If you earned SOCAN royalties 
in 2011, be sure to cast your vote in 
the 2012–2015 Board election. �is year, 
voting is just a mouse click away and 

will only take a few minutes of your time! 
It’s that simple. Voting will take place 
April 10 to May 11. Visit socan.ca/election 
for more information.

Looking for a professional studio to record 
your next album? Need a space to shoot 
your next video? Want to rent a production 
suite for songwriting sessions? Now 
SOCAN members can do all this and more 

at a 20 percent discount o� rate-card pricing 
on all services provided by Toronto’s Liberty 
Studios. To enquire about bookings, visit 
libertystudios.ca/contact-us.

In SOCAN’s new International 101 
webcast, SOCAN Education & Outreach 
Manager Rodney Murphy explains 
everything you need to know about how 
SOCAN collects and pays international 
royalties. Rodney discusses international 
reciprocal agreements, how and when you 
will get paid, and why SOCAN gets you 
the most for your foreign performances. 
Watch it on youtube.com/SOCANmusic.

Publications Mail Agreement #40062419
Return undeliverable Canadian addresses to:
Words + Music 
SOCAN 
41 Valleybrook Drive 
Toronto, ON M3B 2S6
wordsandmusic@socan.ca


